
Social Impact Value
The goal of the Social Impact Value project is to learn how to increase social impact of the project or firm. 
Social impact is a multi-faceted concept that makes it difficult to scale and quantify. How do investors gauge a company’s social impact, and how do these companies showcase their impact?
The project is centered around a core event Social Impact Day.
Our partners from AIESEC, JCI, Impact Hub and South Ural State University will join their efforts to deliver this 6-weeks project ending with a championship entitled Social Impact Day. 
Firstly, participants will learn about social UN initiatives https://sdgs.un.org/ru/goals  which shape the landscape of corporate social impact, and our partners will share examples of the real projects. This is a self-pace learning on how to measure social impact, which includes prescheduled webinars with experts.
During the championship day students in groups will work out their own project and deliver the pitch. Our partners will facilitate the process of idea generation, will teach presentation skills, and invite experts for a constructive feedback during a pitch challenge.

	Type of project
	Practical

	Title
	Social Impact Value

	Department
	Management (Bordunos Aleksandra)

	Head
	Валерия Павловна Завгородняя (Impact Hub)

	Detailed explanation of the project
	These are two major steps of the project:

1. 31 October – enrollment, when students join the team online in VK and get access to reading materials and MOOC course to get ready for the following steps. Students work on literature review and pass online webinars with experts where they learn about the examples of real projects and current related agenda in international business.

2. 03 December – 
Social Impact Day championship
During the day students will work out their own idea of a project or a start-up with an increased social value. Students can take part either as organizers or as participants

	Goal and objectives 
	3. The goal of the Social Impact Value project is to learn how to increase social impact of the project or firm:
4. Learn about the concept and means how to implement it
5. Learn about opportunities to value impact and how to improve it
6. Learn how to design their own project and train in delivering a pitch

	Assignments
	Students firstly define their level of involvement. 

Amount of credits depends on the amount of steps conducted:
3 credits if students take part in 1 step
5 if students take part in 2 steps

Result of the first step: group report with the review of agenda and key metrics in the selected field

«Excellent» (8-10)	A well-structured, analytical report containing review. Shows strong evidence and broad background knowledge. In a group presentation all members contribute equally, and each contribution builds on the previous one clearly; Answers to follow-up questions reveal a good range and depth of knowledge beyond that covered in the report and show confidence in discussion.

«Good» (6-7)	Clearly organized analysis, showing evidence of a good overall knowledge of the topic. The authors highlight key points and respond to follow up questions appropriately. 

«Satisfactory» (4-5) Takes a very basic approach to the topic, using broadly appropriate material but lacking focus. The presentation of project work is largely unstructured, and some points are irrelevant to the topic. Knowledge of the topic is limited and there may be evidence of basic misunderstanding. In a group report, most of the work is done by one or two students and the individual contributions do not add up.

«Fail» (0-3)	Fails to demonstrate any appropriate knowledge.

Result of the second step: filled in group questioner with report about the experience of pitch presentation or being part of the organizing committee.
Assessment criteria:
Lengths – 1000-1500 words (30%) + Depth of reflection about key learning points (60%) + Self assessment of teamwork experience (10%).

	Timing
	02 November  – 16 December 

	Credits
	5 for 2 steps or 3 for 1 step

	Control
	Self-report, initial and final questioner 

	Students’ involvement
	All steps could be completed online, except from a second day of the Social Impact Day

	Hours per week 
	20

	Type of work
	Mixed: individual or group

	Requirements
	Learning agility
Curiosity

	Format of assessment 
	Individual or group structured report about results of each step

	Criteria of assessment
	1. For literature review: 0.3 transparency of methods + 0.3 correspondence to the topic + 0.4 accuracy in analysis and findings

	Vacant places
	50 (1st and 2nd year students of MIB) 

	Criteria for selection
	Motivation letter

	Recommended programs
	All

	Territory
	All for 1st step
Saint-Petersburg for 2nd step




