Project Proposal

	Type of Project
	Research

	Name of the Project
	Marketing Strategies and Practices in Southeast Asia

	Initiating Department of the Project
	School of International Affairs 

Faculty of World Economics and International Affairs

	Project Head
	Professor Evgeny A. Kanaev

	Description of the Project’s Contents 
	The project is aimed at distinguishing the most important components of marketing strategies and practices in Southeast Asia. Over the course of the project, students will be involved in the practical activity of preparing presentational and analytical materials on the specificity of promoting products in the Southeast Asian markets in the conditions of the ASEAN Economic Community. The project corresponds to the aims of the Russia-ASEAN Commemorative Summit held in Sochi in May 2016 to study possibilities to establish an FTA between ASEAN and the Eurasian Economic Union. 


	The Project’s Goal and Objectives
	The goal of the project: The drafting of the long-read “Marketing Strategies and Practices in Southeast Asia”
Objectives:

· Portray the value marketing in Southeast Asia; 
· Comprehensively study the influences on consumer behavior in ASEAN countries; 

· Identify ways to most effectively develop and promote new products in the conditions of ASEAN Economic Community; 

· Distinguish how to manage distribution channels and supply chains using the experience of Southeast Asian businesses; 

· Learn the best strategies of product advertising and market channeling in Southeast Asia;  

	Tasks that students will complete during the project
	· Preparing academic, expert-analytical, reference and applied materials in the English language;
· Searching for and processing statistical information;
· Working with graphics (charts, tables, graphs), preparing presentations;


	Duration of the Project
	10.11.2018 – 20.06.2019

	Amount of Credits
	4

	Type of Student Work
	Remote work and consultations with the head of the project.

	Intensity (hours per week)
	4

	Form of Project Activity 
	Individual, Group

	Requirements for Students and Participants in the Project
	· An understanding of the key international trends in Southeast Asia in the context of the developments in the Asian-Pacific region;
· Advanced presentation and analytical skills; 

· High level of motivation for research activities;
· Fluency in English at a level adequate for working with English-language materials;
· Fluency in an Eastern language (Chinese, Japanese, Korean, Vietnamese, Indonesian, and others) would be an advantage.

	The Planned Results of the Project
	The release of the long-read “Marketing Strategies and Practices in Southeast Asia” as a supplement to the textbook “Business in Southeast Asia: Prerequisites for Success”. 

	The Format of Presenting Results, which are subject to evaluation
	Midterm: a presentation of individual research results, including a report about the completion of a task assigned by the head of the project.  Tasks will be formulated and assigned in working order.
Final: a presentation of the group project results in the form of a tentative version of the long-read’s individual parts. 

	Grading Criteria for the Results of the Project
	· Quality and completion of the head of the project’s assignment;
· Timeliness in presenting both the midterm and final reports;
· Non-triviality of the conclusions and assessments.

	Number of Vacancies in the Project
	25

	Criteria for the Selection of Students for the Project (which will be used in the case that there is a large amount of applications to the project)
	· Work experience with subjects relevant to the project;
· For Bachelor’s students: a cumulative grade in English that is not less than 8 (for Master’s students, this criterion is not a requirement); Expertise in working with graphic materials (graphs, charts, tables), as well as making presentations.

	Educational Programs
	International Relations (Bachelor’s), International Relations: European and Asian Studies (Master’s), World Economics (Bachelor’s), Oriental Studies (Bachelor’s, Master’s), Political Science (Bachelor’s, Masters), International Business (Master’s), International Trade Policy (Master’s), Management Logistics and Supply Chain Management (bachelor’s, Marketing (Master’s), Marketing Communications and Advertising in the Contemporary Business (Master’s), Business Administration (Bachelor’s), International Business and Management Studies (Bachelor’s), HSE and Kyung Hee University Double Degree Programme in Economics and Politics in Asia (Bachelor’s), Advertising and PR (Bachelor’s). 

	Location
	Malaya Ordynka St., 17


